Introduction
In addition to the marketing mix, promotion mix is also needed in order to design a communication strategy in order to attract investors. Traditionally, the promotion mix includes four elements: advertising, sales promotion, publicity/public relations, and personal selling (Morissan, 2014: 17) . But George and Michael Belch (2015: 463) add two elements in the promotional mix, namely direct marketing, and interactive media.
The author wishes to inform readers that a reference was missing from the article as originally published, this missing reference has been added to the reference list as follows:
